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Key findings

1. 	�The consumer market already generates a high share of 
wireless service revenues for service providers and will 
continue to grow in importance with 5G. 

2.	�Service providers will provide the 5G technology platform 
that underpins nearly USD 31 trillion in cumulative 
consumer revenues for the ICT industry by 2030. Service 
providers could clinch a cumulative USD 3.7 trillion of these 
5G-enabled consumer revenues by 2030.

3. 	�The pandemic has impacted consumer willingness to pay
a 20 percent 5G premium, reducing it by half; however, 
1 in 3 early adopters globally are still willing to pay a
20 percent premium.

4. 	�Service providers can directly generate USD 131 billion 
by 2030 from digital service revenues by proactively 
developing and marketing 5G use cases. Key opportunities 
lie with enhanced video, advertising, in-car connectivity and 
extended reality. 

5.	�By being proactive in driving 5G differentiation, service 
providers could gain a 34 percent higher 5G ARPU by 2030, 
growing their consumer revenues at a CAGR1 of 2.7 percent up
to 2030 as opposed to flat revenues with a passive approach.

Harnessing the 5G potential will require fostering 
innovation and collaboration to accelerate and extend 
5G deployment and its benefits to consumers. 

 Globalni prihodi pružatelja komunikacijskih usluga po tipovima usluga (2017. i 2019.)

1 CAGR is the compound annual growth rate in the revenue during a specified period
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5G is an opportunity to gain 
a competitive advantage 

The movement to 5G presents an opportunity for service providers 
to strengthen their position in the consumer market.

7  Source: Service Provider Financial Reports and www.opensignal.com/reports/2020/06/southkorea/mobile-network-experience-5g

Osvajanje tržišnog udjela od strane proaktivnih pružatelja komunikacijskih usluga 

5G is key to service provider competitiveness in the consumer market
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The pandemic and the 
5G consumer demand

Consumer awareness around 5G has seen 
an increase, with 20 percent more users
now aware of 5G promises when compared 
to a previous ConsumerLab survey in
May 2019. However, the pandemic has
caused economic and financial impact on 
consumers’ lives, raising questions and 
doubts over the timeline for adoption of 5G.

Half of the consumers in the recent
survey claim their financial situation has
been impacted by the pandemic. As a 
result it is expected that consumers will be 
cautious around spending more on 5G plans.

In May 2019 consumers were willing to 
pay on average a 20 percent premium  
for a 5G plan bundled with at least
three digital services of their choice.  
Due to the pandemic this premium  
has been eroded, with consumers on 
average willing to pay 10 percent more for
their 5G plan. However, one-third of 5G
early adopters with greater awareness of
5G promises are willing to pay a 20 percent
premium. In certain markets, like the US,
South Korea, Australia and Finland, the 

reduction in 5G premium is comparatively 
less. This premium erosion could be
short-lived, as 45 percent of respondents 
across the markets surveyed expect their
household income to improve over the
next 12 months. Consumers have valued
access to resilient connectivity during the 
pandemic; on average one-third say they 
will continue to spend more on mobile
broadband connectivity over the next 
12 months.

Across the 17 markets in our survey,  
25 percent of consumers say they are likely 
to upgrade to a 5G smartphone. Among
these, 16 percent had not planned to but
are now considering upgrading. About
half of those who plan to purchase a 5G 
smartphone in the US, Australia, Sweden 
and Switzerland are existing iPhone owners 
looking to upgrade to iPhone 5G models.

Consumer spending on digital services
The survey suggests that on average 
one-third of those considering taking up 5G
will continue to spend on core digital services 

U SAD 38 millijuna postojećih 
korisnika  pametnih telefona 
tvrde da će preći na novi 5G 
iPhone u narednih 6 mjeseci

Will COVID-19 have an impact on the
progress of 5G and consumer adoption rates? 

Spremnost korisnika za prelazak na 5G uređaj u razdoblju od 12 mjeseci

including video on-demand streaming 
subscriptions, high-fidelity music and live 
sport streaming services. More time spent at
home during the pandemic has resulted in 
increased interest in investing in emerging
5G-enhanced digital services, such as cloud
gaming, immersive education (like digital
AR books for kids) or services that offer 
remote digital live event experiences.

Will service providers be able to translate
this consumer interest in, and demand for, 
5G and relevant digital services into actual 
revenues for themselves?

10%
COVID-19 has reduced 5G premium 
to 10 percent but 1 in 3 early adopter
consumers are still willing to pay a  
20 percent premium for a 5G plan.
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5G consumer 
revenue opportunity 

Service providers will provide the 5G 
network platform that underpins nearly 
USD 8 trillion in annual consumer revenues 
flowing through to ICT industry. This is 
nearly nine times the combined 2019 
annual revenues of five big technology
players, Amazon, Facebook, Apple, Google 
and Microsoft,8 and around eight times 
the total mobile revenues for the telecom 
industry.9 The cumulative consumer
revenues flowing over the 5G networks 
over the coming decade will amount to  
USD 31 trillion. 

Service providers will provide the 5G 
technology platform that underpins 
nearly USD 31 trillion in cumulative 
consumer revenues flowing through 
to the ICT industry by 2030. 

Service providers have an opportunity to capture a sizable share 
of consumer revenues which will be transacted over 5G networks.

Ukupni globalni 5G prihodi od korisnika za ICT industriju (bilijuni USD)
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Service providers have the opportunity 
to tap into more of this ICT revenue 
flow by pursuing a proactive strategy 
for each service segment. A proactive 
strategy will maximize connectivity
revenues by embracing innovation in 
mobile broadband tariffs and supporting 
alternative connectivity solutions such as 
5G fixed wireless access (FWA). Core and 
adjacent digital revenues will help uplift 
revenues as service providers develop 
and market digital services by working 
with ecosystem players and developers to 
bundle services into their offerings. 

In the 3G and 4G era the lead use cases 
of mobile web and video were already
established while with 5G, the killer use 
cases are still being explored. Proactive 
service providers could play a more 
assertive role in the industry value chain 
innovating and curating digital services 
independently or together with ecosystem 
players rather than waiting for other
players to come in and grab a bigger share 
of consumer spending. Service providers 
should not make the same mistakes as 
seen in the 4G era.

Izvor: Harnessing the Consumer Potential Study, studeni 2020; Ericsson i Omdia analysis

2020. 2021. 2022. 2023. 2024. 2025.2019. 2026.
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Predviđeni globalni prihodi pružatelja usluga od 5G imerzivnih medija

Do 2030, proširena stvarnost će 
vjerojatno generirati polovicu 
ukupnih prihoda pružatelja 
usluga od imerzivnih medija    

11  https://www.ericsson.com/en/reports-and-papers/consumerlab/reports/ready-steady-game
12 https://www.1010-5g.com/en/5g-ar-lens-campaign.html 
13 https://static.multi.vsp.mb.softbank.jp/arsquare/index.html
14 https://www.koreatechtoday.com/lg-uplus-nreal-to-launch-5g-powered-ar-glasses-u-real-glass/
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