Slika 1: Potrosaci u
buduénosti ocekuju
promjenu u svojem
odabranom nacinu
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Izvor: Ericsson ConsumerLab GTM 2021.




online M U trgovini

Udio ukupne kupovine namirnica onlineili u
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Izvor: Ericsson ConsumerLab GTM 2021.



Slika 3: Koristi od usluga e-zdravstva dovode do dugorocnog koristenja
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Izvor: Ericsson ConsumerLab GTM 2021.





