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Slika 1: Potrošači u 
budućnosti očekuju 
promjenu u svojem 
odabranom načinu 
prijevoza 
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Slika 3: Koristi od usluga e-zdravstva dovode do dugoročnog korištenja

Due to the pandemic, the uptake of e-health services increased as a preferred way to receive advice from clinicians in an ef�cient yet safe manner
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Globally, the use of e-health services was 
an activity undertaken twice a month 
by the average consumer, before the 
pandemic. However, in some countries, 
it was much less common. Among those 
who have experienced illness in the past 
year, the frequency of using e-health 
services has risen to 4.5 times per month. 
The benefit of this experience during the 
pandemic means this group of consumers, 
in comparison to others, predict they will 
use e-health services even more in the 
future, with an expected frequency of
5.2 times per month. 
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Among those who have experienced 
illness in the past year, the frequency 
of using e-health services has risen 
to 4.5 times per month.

Izvor: Ericsson ConsumerLab GTM 2021.

A rise in e-health
The most critical area, subject to constant 
risk during the pandemic, has been 
health. With the healthcare sector placed 
under significant pressure, receiving an 
in-person consultation with a medical 
professional has either been challenging 
or avoided altogether. Now, more 
than ever, consumers are realizing the 
importance of taking care of their health. 
Some consumers have turned to e-health 
services for medical advice, and for many 
of them, this has been a relatively new 
experience. The use of e-health has been 
particularly beneficial for those who have 
experienced illness during the past year, 
either personally, or through loved ones.




